A

DIGITAL

MARKETING

PACKAGE

Choose the Right Digital Marketing
Package for Your Business.

Website Banner Ad Size:

Sidebar: 160Wx600H

In-Content: 300Wx200H

E-Blast Banner Ad Size: 560Wx140H px (other
ad sizes available)

File Format: JPEG or PNG

Requirements: Image + URL

Graphic design services available at $150/ad

CONTACT:

Meghan Rennick
meghan@afpa.com
(780) 232-2422

ERTA

food processors association

Advertising on www.afpa.com

Our website, www.afpa.com is a hub for new and existing members seeking
information on food safety and workplace safety courses, upcoming events,
resources, and member benefits. It's also a popular resource for anyone seeking
news and updates relating to Alberta’s dynamic food and beverage industry.

WEB ADS

Take your business to the
next level by advertising
on www.afpa.com

2 digital ads displayed
in multiple locations
throughout the afpa website

DIGITAL AD RATES

30 Days [ $250

60 Days [ $450

90 Days / $650
6 Months [ $1,000

$500

Do you have an innovative
product or upcoming event you
wish to promote to our members?

A one-time exclusive E-Blast sent
to 1,500+ subscribers, and a
featured spot in the news section
of the AFPA website.

An ideal way to promote your
products and services to the
industry!

$3/5

Enjoy maximum exposure across
AFPA’s digital platforms!

Includes a static banner ad
and link in our monthly E-Blast
reaching 1500+ subscribers
and banner ad on the website
(30 days)

3 spots available per month


http://www.afpa.com/
http://www.afpa.com/
mailto:meghan@afpa.com
http://www.afpa.com/

200+

Processor Members

1,500

E-Blast
subscribers

afpa.com Unique Visitors

(Adjusted for Bounce Rate)

1,200 7,000
AFPA In Action OUR REACH
Magazine 1,000+ 6,000
Readers Tickets Sold to 5,000
AFPA Events

4,000

3,000

2,000

1,000

0

Increasing Sept Oct Nov Dec Jan 1-28

Web Traffic 100+
Month / Month Associate Members
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Trade Challenges

g i g
food processors association
Lbadng Aeria's Food & Bevrage indatry

“Our Alberta-made companies and brands are the

backbone of our local economy”

Events

INDUSTRY CONFERENCE IS
NUUINT LUIRTLERL ALSERTA

We are the voice of the
Alberta food and
beverage processing

Ind U St ry Calgary, Alberta - January 20, 2025 - With the potential for tariffs on
We build our competitive advantage through effective Canadian goods from the United States as early as February 1, the
promotion of food safety and workplace safety training. Alberta Food Processors Association (AFPA) is calling on Albertans
and all Canadians to take immediate action by supporting local food
i . o - and beverage products, U.S. President Donald Trump recently
'MEMBERSHIP BENEFITS suggested the possibility of imposing a sweeping 25% tariff on

Canadian and Mexican goods, underscoring the urgency of

?Eni‘mjlé:uen@g List Month Day
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st

Productivity protecting Alberta’s companies and brands.
Workshops “Our Alberta-made companies
Engage and propel you &

and brands are the backbone
of our local economy,” says
Bianca Parsons, Executive
Director of AFPA. “With

your team towards success

Edmonton - March 11

Calgary - March 13
potential tariffs just weeks
e it's more important
. S oA R OUR PRO( i
Register now to __SIGN UP FOR FREE than ever for consumers to

confirm you seat

choose local. Supporting

Alberta-made products

directly protects our industry,

secures jobs, and strengthens our communities in the face of these

Various Ad Sizes and Placement Options Available

Contact: meghan@afpa.com (780) 232-2422 start advertising with AFPA today!
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